FinScope Survey 2006

Consumer Perceptions of
Financial Services and Barriers
to Access
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Presentation Programme

1. Registration of Participants

2. Introduction to FinScope, Annette Altvater, TD of
FSDT

3. Workshop: Findings and Discussion

Bob Currin — FSDT consultants
Oswald Mashindano - ESRF

4. Moving forward, Annette Altvater, FinScope
Coordinator
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Introduction to FinScope

Annette Altvater
Technical Director
FSDT
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Why FinScope?
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Why FinScope?

 First national consumer perception
survey.

— Individuals’ views of total money management
— Formal and informal services
— Attitudes and behaviours

» Credible, robust, scientific approach

« Comprehensive market landscape — rich
to poor for total market understanding

* Proven multi-nation study within Africa
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Why FinScope?

« Support for Government development
Initiatives

* Insights for commercial service providers
(including MFPs), NGOs and
development agencies to innovate
services and products

 Allows planning and interventions focused
on specific market strata and segments
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Survey methodology

Methodology Qualitative research
Quantitative research
Sampling National Master Sample Plan — national

estimates
Listing & selection of respondents done by NBS
16+

Sample achieved

4,962
Results weighted to projected population

Reporting domain

Urban/rural and gender

Confidence level

95%

Field dates

August — September 2006
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Why Workshop?

« Share findings — facilitate “learning”
 Engage debate

« Catalyse change and innovation

« Support effective market development
« Galvanise market structures
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Why FinScope ...?
Stratified market intervention

MARKET PROVISION Sl

PROVI SION

SAVINGS Social Grants

CREDIT Tax Relief

TRANSACTION BANKING Subsidies
ENTERPRISE FINANCE Development assistance

HOUSING FINANCE

INSURANCE
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Market drivers

 Demand

* Access

» Affordability

* Financial literacy
* Technology
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Workshop Approach

Collected interest areas and queries — via
registration forms and meetings

Analysis of data by FSDT, consultants
and ESRF

Creation of a “lens” for quick referencing

Creation of appropriate context for the
Information

Specific market dynamics reviewed

17 May 2007 Waoaksopfor Bank Indudry



Market dynamics reviewed

« Population Profile:
— Population characteristics
— Geographical concentrations of people & issues
— Gender issues
— Perceptions

 |Infrastructure and amenities

« Rural/Urban perspectives:
— Semi-formal and informal categories explained
— Rural population needs & services to reach them
— Demand and use of credit facilities in rural areas
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Market dynamics reviewed
contd.

Product & Services
— In-kind savings and in-kind loans
— Co-operatives market — SACCOs
— Micro-finance
— Savings, borrowing
Access:
— Barriers to access — physical, non-physical & socio-economic
— Access costs & perceptions
General Money Matters
— Financial literacy and impact on uptake

Policy and legal impacts...
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Analyses and interpretations

Poverty Lens
Access Strand and frontiers
Population profiles & perceptions
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Key Workshop:
Findings and Debate

Oswald Mashindano - ESRF
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Population profile

« Total adult population 16 years & older = 21
million people

* 57% of adult population under 34 years of
age

* The urban/rural split of this population group
IS 28% and 72%

* There are more women than men in both
urban and rural areas
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Tanzania

Figure 2.1 Population Pyramid
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72%
28%
Urban Rural

17 May 2007

Demographics
Adult Population

52%
48%

29%

22%

6%

19%

11%

13%

Male Female 16-17 Years 18-24 Years 25-34 Years 35-44 Years 45-54 Years
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Zanzibar

Population profile Zanzibar

Urban Rural Male Female 16-17 Years 18-24 Years  25-34 Years 3544 Years  45-54 Years 55+ Years
Standard Analysis

Base - Zanzibar
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Education

Education contiuum

Standard Analysis [l Male Bl Female
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Autobase Off
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Source of Income

Employed in the formal sector

Employed to do other people's domestic chores
Employed in the informal sector

Agricultural trading-buying and selling produce
Employed on other people's farm on a seasonal basis
Sell output from my cattle/livestock

Sell my livestock

Sell own produce from my farm, cash crop

Money from family/friends / spouse

35%

Running your own business

Sell own produce from my farm, food crops 36%
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Barriers to Access
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Barrier - never heard of

Total adult population

Financial product lack of knowledge

70+
60—:
50—:
40—:

304

10+

0

Debit Card ATM Current Account Savings Account Insurance Loans
Fin.Services:Never Heard

Autobase Off
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